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WORK HORSES of the Lithographic Industry 


HARRIS MODEL 122A (LTV 
Single-Color 
17 x 22" Offset Press 


BREADWINNERI 


Take a look at the third in a world- Now comes a press that will out 
famous line of small offset presses. perform them both in quality of 
Your money's safe on this favorite print saleable sheets per day... 

Its granddaddy, the Harris LSB, was operating convenience. Particularly, 
earning big money for its owners it has the features which press owners 
even in the tough competition of and operators have asked for in a 
depression days. small offset press. 

Its father too, the Harris LTG, Today's race is too rugged for any 
has been the foundation for many but the top performers. That's why it 
a business. The military model also takes a mew Harris to stay out in front. 





did duty for the armed services on Ask us to prove how this 17 x 22 


every continent can increase your production 


HARRIS-SEYBOLD 


GENERAL OFFICES, DEPT. S, CLEVELAND 5, OHIO 
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Two new 
SUEEIE <0 ans een ene come 


PAPER GATHERING PROBLEM... 


TABLE-TOD THOMAS COLLATOR FINGER-TID GATHERING TRAYS 


This new portable, hand-oper- 
ated collator can save the aver- 
age office time, space and 
fatigue comparable with the 
Thomas floor models designed 
for larger production problems 
It affords the same ease of 
operation and the same visible 
check for accuracy. 


Set up quickly on desk or table 
top, these new Thomas Gather- 
ing Trays afford great saving 
of both time and space in as- 
sembling or gathering pages 
Packaged in sets of six, they 
nest compactly for storage 


WITH the announcement of two 
new developments—the Table-Top Collator and the 
Finger-Tip Gathering Trays, there is now a Thomas 
Collator for you—whatever the extent of your gather- 
ing problem. 


NOW, more than ever, our representa- 
tive in your area can bring you the help of o “Specialist STANDARD THOMAS COLLATORS 
in Paper Gathering.” Mail the coupon for the complete = foe “work horse” of 
. n rse thousands of offices, the stand- 
story. No obligatio , of cours ard Thomas Collator is offered 
in five models—to handle your 
gathering problem, whatever 
the size of it! 


Send me information. no obligation of course. on 


The new Table-Top Thomas Collator Yor = 
—— 


eo 
The new Finger-Tip Thomas Gathering Trays 
The standard Thomas Floor Models v 
Send me your Collating Work Sheet "} on which OWNAS Fe] aters 
I can analyze our paper gathering work 
/ 
e 


THOMAS MECHANICAL COLLATOR CORP 


specialists in paper gathering 








Se L orter-of “= 
DIRECT MAIL 
ADVERTISING 


Address all mail to 


Editorial and Cusiness Offices 
53'» HILTON AVE., GARDEN CITY, N. Y 
Phone GArden City 7-5508 


Volume 14 Number 3 


HENRY HOKE 
M. L. STRUTZENBERG 
HENRY HOKE, JR 


Short Notes Department 
How Direct Mail Fits in the 


Industrial Advertising Picture 


Why Publish a House Magazine? 


The big difference is psp soy aes 


Idea Letter 
The Postal Situation 
it's A Long, Long Time 


From May Till September 





Your mailings, just as spring and summer, should be heralded by gay and Selling Selling Instead of Clothes 
vibrant colors. It is the total effect of color that makes these our gayest seasons. 


This woke-up-and-live feeling captures the imagination and, when applied success- About the Cover: A sgectacular penny postal 
: cord campaign is pictured for the record 

fully to your mailings, really gets results. If you want to increase your returns, use Might be the last one of its kind if Post 

Oftice succeeds in getting rate doubled. Guy 
Hodges, designer of unusual mailing pieces 

planned this “A to Z” campaign to publicize 

his services. Cards were mailed within o 

successful ever. We con help you. Consul! our Art Department and let us show you period of two and a half months. Clever 
t ‘ ' ! 

what we have planned. This is a service that we extend to you. Use it wisely! ae, PPR ey pac Se 

It's good business! Another clever feature: addressing was in 

blue pen script from a ditto master See 

short note on page six for further comments 


color; but use it wisely, for a poorly conceived envelope con defeat its purpose. 


Call Cupples for a well-planned envelope—one that will make your mailing the most 


AND FOR COLOR IT’S 
THE ONLY MAGAZINE DEVOTED 


rN EXCLUSIVELY TO DIRECT MAIL 
» ‘ rte nde i ened and 
Washington U P ‘ ™~ ‘ t it sitior t t say is _ 
cosa Ppp ™_ Reporter ae r . : : he nen “% ‘ : 
Philadelphia A portion of the r Jue 
subscription 


CVE lope CO., ine. 


et + Brooklyn 2, Ne 0 ‘HE REPORTER 





SHORT 


NOTES 


DEPARTMENT 


@ HELLO from our new home in Garden 
City We're just about settled except 
for some painting. So it’s a pleasure to 
get down to uninterrupted work and report 
on the news and material which the mail 
men delivered this past month 


@ THE NEW ADDRESS OF THE REPORTER 
has caused some flippant comments. Why the 
53'2? Out here in the country atmosphere 
of Garden City 
floor, with offices above. The 
that we are at 53 Hilton Avenue, but on the 


stores occupy the ground 
indicates 


second floor, with entrance on the side street 
Simple! In commenting on the 2, Bill 
Feather says that Cleveland numbers are 
peculiar too jump a 100 every hundred 
feet or so. Says Bill: “One section of my 
apartment building is numbered 1910! and 
the next section is 19201. Our numbers 
here run well over 200,000. The big num 
bers are a nuisance in calling a taxi, but 
when correctly transcribed the driver knows 
exactly where to go and how far 


@ BANK ADVERTISING COMMENTS in re 
cent issues developed other examples of pro 
gress in this neglected field. Jack Lasky of 
Lasky Company 850 Frelinghuysen 
Avenue, Newark 5, N. J. sent us a 4-page 
9 by 12 inch folder issued to employees by 
the Fidelity Union Trust Company, 755 Broad 
Street, Newark, N. J Copy ond illustra 
tions in humorous vein ‘as indicated by 


Printers 


mW pi 


Folder emphasizes im 
portance of the correspondence between the 


cartoon shown here 


bank and its customers and other contacts 
The copy burlesques the “corny grouchy 


negative, stumbling types of letters. Back 


page layout shows typists and executives 
how to make letters “look like a picture 

Somebody in the American Bankers Associa 
tion should find a way to place a copy of this 
excellent folder in the hands of every bank 
executive in the country 


@ CONGRATULATIONS to all the folks in 
the Portland, Oregon Advertising Club who 
helped to develop the bang-up promotion 
campaign for a “Direct Mail Day” on May 
23rd. Claire Churchill of Northwest Hos 
pital Service, 1320 S.\W. Broadway, Portiand | 
Oregon sent us samples of all pieces. Un 
usual. Should furnish a pattern for other 
cities. DMAA office should have complete 
sets to loan to local committees. Members of 
Portland Club who are in direct mail business 
printers, agencies, etc created and pro 
duced individual invitations. Each vied with 
other for originality One compony sent 
out a series of die-cut and imprinted flags 
tied together with strings When pulled 
trom envelope the recipient received a 
startling, fluttering and eye-compelling mess 
age Good showmanship 


@ BACK IN THE NAVY goes John Patatio 
Jr., son of the President of Ambassador Let 
ter Service Co., 11 Stone St., New York 4 
N. Y. John, Jr. has been making a splash in 
direct mail and advertising circles (articles 
in The Reporter, lecturing, helping all sorts 
of Associations and selling letters 

But as of July I4th the Lieutenant can be 
reached only by writing him at USS Melvin 
DD 680! « o Fleet Post Office. New York 
N. Y. Hope it won't be necessary for The 
Reporter to start a,column listing all the 
direct mail coming-uppers going into uniform 
again 


eee 


@ WHY DON’T MORE PAPER MERCHANTS 
issue house magazines? There are a few good 
ones around the country but spell FEW with 
caps Paper merchants should be out on 
firing line educating paper users to a better 
use of the medium which must employ the 
stuff they sell Envelope 
and distributors have done a bang-up job 
Paper merchants no. So it’s a pleasure 
to salute Baldwin Paper Company, Inc., 233 
Spring Street, New York 13, N. Y., fast 
approaching its twenty fifth year of publish 
ing the monthly “Baldwin Sells 


manufacturers 


Twenty 


MAILING OPERATIONS 
HAVE IMPROVED A LOT 
SINCE ROMEO’S TIME! 


When Rom anted to make...or break 

a date iliet, he tied a note toa 
fair-sized < and heaved it through 
Juliet’s wine t ran up old man 
Capulet’s repair bills, of course, but it 
saved Romeo a lot of time and trouble 
in addressing, folding, collating, enclos 
ng, sealing and stamping his mail 


Romeo, you see, had more important 
things than that on his mind. And so do 
you! There's no reason why you should 
vote your time and that of your em 
itine tasks, when Cu 

te will take them off 

ds completely, do them better, 

rienced help who do nothing 

them in less time and 

iare spending now! 


of publications and 

example. Circulation 

maintain your lists on 

, Addressograph or Elliott 
y relieve you of all of the 
fitless mechanics in 

bution of your publi 

of the size of your 

mailing list 


Circulat te s geared for 
this sort of oper ! for any mailing 
operatior ( vhether it is a matter 
of a few hundred, a few thousand, or 
many, many millions! No matter how 
large or how detailed the job may be, we 
are organized to handle it. And at a 
worthwhile ! 


Write today 
copy of 7 
BOILED EGGS—AND A 
KIND WORD”...a specially 
prepared brochure that will 
give you a few chuckles... 
and a it han 
dling w ’ rect-Mail! 

MBUS 5.3150 


CIRCULATION ASSOCIATES 


Typewriter, Hand or Stencil Addressing « Collating. Fold 
ing and Enclosing « Ster Cutting « Offset Lithography 
¢ Letterpress Printing * Triple Head Multigraphing 
« Complete Direct-Mai! Campaigns « 


1745 Broadway « NEW YORK 19, N. Y. 


f 


your free 


or 
WO SOFT 


ot of ideas abe 


CA i 








LIST BROKERS COMB 
PROSPECT FIELD FOR 
TIME - LIFE - FORTUNE 


Marian Armstrong Tells N.C.M.L.B. 
Its Members Play Stellar Role In 
Mailing Plans Of Huge Publishers 


‘oon ro*'| NATIONAL COUNCIL OF 


xc | MAILING LIST BROKERS 


) W. 34th St., New York 1, ! 


THIS SEAL 


five years is a long time in the life of any 
house magazine 
We hope Som Himmell, Frank Smith and 
all the rest at Baldwin will keep it up 
_ 
eee 
@ CONCERNING <-! CLUB Herman Herst 
Jr. of Shrub Ook, N.Y. reminds us thot many 
t the = | permits for business reply mail are 
not the original 21's He has =! for his 
Original 
holder discontinued We are interested in 


town but it is only five years old 


learning the names of the first permit holders 
at the time the new regulation went into 
effect about 1925 Former DMAA presi 
dent, Bob Ramsay, tells us that he still 
holds original permit 2! at Brainard. N. Y 


@ WAS THIS A JOKE? RK. Drew of the 
Sales Department of the Masterpiece Studios 
Troy at 21st Street, Chicago 23 
ently maiied o form letter to printers, telling 


Ino re 


them how they could make money selling dis 
tinctive Christmas cards It wos a well 
written letter but there were 9 ‘nine’ terrific 
typographical errors in the copy such 
2S protide tor “provide cwrculer tor 


ular,” and “severel” for “several.” Art 
Wood of W. A. Krueger Company in Mil 
woukee ‘who sent us the sample thought 
But moybe it 


m purpose to make proof-reading 


the letter was a “stopper 
was done 
comscious printers poy more attention to it 


Maybe too tricky 


ove 


@ DO YOU WANT AN AIR MAIL CHART? 
Write to M. F. Redfern, Vice President of 
Air Transport Association, 1107 16th Street 
N.W., Washington 6, D C 
end you the new chart showing air parcel 
post and air mail rates. It is good. Leonard 
Raymond te'ls us that the ATA made oa 
mailing to a list of 130,000 large mailers 
So for 


or 


and ask him to 


telling them about this new chart 
there has been ao return of 27 
more than 35,000 requests for about 80.000 
horts. You can also obtain from Mr. Red 
book ‘et 
and figures on the growth of air transport 
M.ght be a handy addition to your idea file 


fern an illuminating giving facts 


@ CURIOSITY CAMPAIGNS seem to be 
getting popular again. Bowey’s, Inc. 77] 
Bedford Avenue, Brooklyn 5, N. Y. manu 
facturers of chocolate flavored Dari-Rich 
mailed four postal cards to dealers within a 
nine-day period each card giving just 
port of a new dealer help promotional plan 
The complete plan was put in the moil five 
Salesmen 
with dealers 


Jays after mailing the last card 
reported a lot of enthusiosm 
wanting to participate before final mailing 
prece received, according to G. Gent. sales 
promotion manager 

Guy Hodges, fomous creator of novel and 


unusual mailing pieces (331 Madison Ave 
nue, New York 17. NY has been con 
ducting a curiosity or teaser campaign about 
his own services based nm the alphabet 
Cards started with A and the B.C. D. etc 
followed within three or four days of each 
ther The technique is good and 


economical. See front ver 


eee 


@ INCIDENTAL INFORMATION Envel 
pes were invented and used in France in 
the Seventeenth Century They were not 
used in the United States until the 1840's 
because our postage rates up to thet time 
were based not on the weight of the letter 
but on the number of pages of which the 
letter consisted) The envelope was consid 
ered an extra page Letters were folded and 
sealed without envelopes Not until the 
postal rate system was changed did envelopes 


come into general us 


eee 


@ SPEAKING OF “defense facilities” book 
lets ‘as we've been d ng recently 

Penn Metal Corporation, Oregon Ave G Swan 
som St., Philadelphia 48, Pa has a fine one 
8'2" « II 16 pages. Cover as illustrated 


REE. saa 
DENCE, 


presents... 


2 TEAGS OF SHEET METALWORKING 


Story of available facilities told simply and 


pictorially Follows the pattern of what 


makes a good brochure | for seeking Govern 
ment orders This one goes after prime or 
sub-contracts. Was mailed to 38 manu 
facturers and Government Agencies. Expertly 
prepared by Raymond A. Sholl & Company 


121 South Broad St. Ph ladelphia 7, Pa 


eee 


@ ON A HOT JULY DAY it is cooling 
to sit back and read some of the carly pre 
pared Christmas Promotions That is what 
we have been doing ‘just now! with the 
latest mailing from the National Stationery 
and Office Equipment Association 740 
Investment Building Washington, D. C to 
throughout the 


Stationery stores country 





It offers an imprinted, syndicated Christmas 
folder for developing gift business The 
sample folder is sent in a unique, wrap 
around, envelope-type folder Slogan on 
the outside: “Time to Think About Christ 
mas But the “Think has red pencil 
marks through it, with red correction “Do 
Something Inside space of envelope 
wrapper contains details about mailing piece 
prices, and a perforated order form is part 
of the envelope-wrapper Good technique 


eee 


@ ANOTHER GOOD LETTERHEAD BOOK 
LET. The £. B. Eddy Company of Hull 
Quebec, Canada have issued a 6 by 9 inch 
plastic-bound booklet titled Design of 
Letterheads and Business Forms Good 
treatment throughout showing (with 
illustrations! the basic rules of design. Per 
haps you can induce Advertising Manager 
Arthur Smith, to send you a copy 


@ THE MILWAUKEE JOURNAL Mil 
waukee, Wisconsin! has published another 
book about color in newspaper advertising 
About a year ago, it issued a 190-page 
book concerning the experiments and devel 
opment for rapid color reproduction The 
new 32-page, 8'2 by 11 inch book is titled 
3-Color Process Reproduction in Newpapers 
and is @ supplement to the first book. It is 
worth studying particularly by those in 
the graphic arts who are worrying about the 
slow processes ‘and costs’ involved in color 


jobs for direct mail. If the newspaper people Yr { ~ { uck ] 
can do it by using short cuts certainly * 
the printers should fall in line Write to 


C. R. Conlee at the Milwaukee Journal and : sand » U.S. posta postmark, and ill ad. if vou like. 
try to get a copy of this supplement : 
9 4 an , Sen as Always p righ nt of 


pro t ¢ int « 
the postothice 
even to other 


Se Stuck-up Stamps are 
@ ANOTHER COLOR BOOK worth getting 
if there are any copies left’ was produced ifter you soak them, and 
by Rapid Grip and Batten Limited, largest our own stickum 
makers of printing plates in Canada (30( 
Bay Street, Toronto 1, Canada titled help if you need] 
‘Colour and its Reproduction A 48-page Better stick to a postag . ! is a built TOIT for 
readable textbook on all the phases of color ' ine , ys. It even supplies 
reproduction , Ida 
@ The new DM is a desk 1 1 | age for par does 
postage meter, little large! mn y i away tl ¢ t ny ¢ 
telephone—that makes n 


@ A MOVING ANNOUNCEMENT with lots postage availabie to th 
of humor and plenty of new twists was pro or plant. It prints postag 
duced by Arthur Calder of The Dan Lawrence 

Company, now located in the Hotel San 

Diego, San Diego 1, California. The announce 

ment took the form of seventeen 4'4 by 5 

inch scratch pad sheets in different colors 

stapled together in upper lefthand corner PITNEY-BOWES 

Title on first sheet: “Our Art.st’s Conception —_ 

of the New Offices and Used People at The P 

Dan Lawrence Company ‘Advertising Each ostage Prrney-Bowt In 
sheet carried a slap-happy illustration and — 3 f 
humorous copy about the location, the floor a Meter 
plan, the various offices and the people in 

them Announcement was used as an in “ ‘ i 
vitation for an “open house” party Re 

treshingly different 


Pacitie S 


JULY 1951 














N 5 of a series of people YOU 
0. have on Your Mailing List. 


He believes in a place for every- 
thing and everything in its place 
But did you ever see a basket, box 
r wicker made for reply cards? 
That's why loose reply cards often 
get lost or mislaid 
But with REPLY-O LETTER your card 
cant get lost! It stays right with the 
letter nan exclusive slip-out pocket 
Needs no pencil, pen or fill-in either! 
That's one reason why test after test 
proves that REPLY-O LETTER increases 


returns Jecreases costs. Example 


' eoter precent 
9g prece 


lower cost per reply 
st 35 and 40 quality 


Western Electric Company 


Send for sample letters and free copy 
of “IT WAS ANSWERS HE WANTED 


USE THE 
REPLY-O 


LETTER 


ete REPLY-O 


PRODUCTS COMPANY 


150 WEST 22nd ST, NEW YORK 11 
Sales Offices 
BOSTON — CHICAGO — CLEVELAND 
DETROIT — TORONTO 


+. A FREE PHOTO SERVICE is available 
from ithe Caterpillar Tractor Company 
Peoria 8. Illinois Should come im handy 
for house magazine editors and others who 
are interested im good pictures illustrating 
gricultural construct.on of mining work 
Write to the News Service d.vision and ask t 
be put on the mailing list for monthly releases 
showing newest photos available. But there 
ore more than 100,000 prints in stock 


@ WANT TO BE AN ANGEL? Write t 
Thomas Hammond, 1650 Broadway, New 
York 19. N. Y. and ask for a copy of his 

klet “Before the Curtain Rises Mr 
Hammond is using this booklet, plus letters 
to irtorest people who would like to invest 
ether modestly or magnanimously m 


Broadway productions 


@ MILITARY CORRESPONDENCE is a com 
pl cated subject. The South-Western Publish 
ng Company, 634 Broadway, Cincinnati 2 
Chio hos just pub!ished a 62-page, 8'2 by 
nch book about it. The price is 80° per 

Py 


eee 


@ WHY WASTE SHOTS? A reader in Bloom 
field, N. J. rece ved an envelope-enclosed 
post cord from Steinway G Sons of New 
York. The message started: “Dear Madam 
Are you interested in the care of your piano? 
Offered a special summer tuning bargain 
But the lady in question does not have oa 
pieno and never owned one Why waste 
shots like this on prospects who are not 
prospects? Surely Steinway G Sons could 
get an authentic list of piano owners 


ere 


@ NEXT CONVENTION of the American 
Business Writing Assoc.ation will be held 
n the glamorous city of New Orleans 

St. Charles Hotel 
Hope these teachers of business writing 


and cruseders tor better letters will be 


yn December 27 and 28 


able to keep their minds strictly on busimess 
during Christmas time and with all the diver 
sions of the Vieux Carre 


@ BE CAREFUL Business executives are 
urrently receiving a snooty appeal from 
the National Council tor American Education 
| Maiden Lane, New York 38, NY. ad 
dressed to “Dear Patriotic American The 
eppeal asks for contributions to help in 
the fight for “real Americanism Also asks 
for help in distr buting ‘by purchasing bulk 
lots leatlets listing pro-American books 
nd pamphlets The appeal is signed by 
Allan Zoll, who has been mixed up with 
most of the rabble-rousers described in those 
books, written by this reporter during wor 
years Black Mal” and “It's a Secret 


Among the books Zoll recommends are the 
works of the notorious Lizzie Dilling if 
you'd like a complete report on Zoll’s present 
set-up, write to Dr. Loon Birkhead, Friends 
of Democracy, 137 E. 57th St., New York 22 
N_ Y. who, im sp.te of all the mud thrown by 
vitriolic and dyspept Westbrook Pegler, is 


a swell guy 


@ NELSON B WENTZEL, who ¢ 
years has supervised all “classification 
lems in Post Office Department 

be with us for at least another yeor 


reached ret.rement ace im April, but was 
reinstated because of hs know'edge of the 
job No one like him' His title has been 
hanged from Deputy Assistant Postmaster 
General to Assistant Executiv Director 
Bureau of Finance but he will continue 
handling some subjects as in past Includ 
ng being kind and considerate with 
all the direct mail people wao develop special 
postal headaches 


@ PEERLESS LITTLE GALLERY is the name 
ot a new house magazine recently started 
by Peerless Lithographing Company, 4301.21 
D.versey Avenue, Chicago 39, Illinois Pur 
pose, of course, is to promote Peerle serv 
ices but format and ed.torial policy are 
clever. Each month the magozine will re 
produce the work of outstanding American 
commercial artists Volume |, Numbe ! 
oked like a 4-page, 8 by I! inch job 

but it was actually a French fold format 
providing 


which opened to 17 by 22 .nch 


plenty of room for superb « r reproduction 
Good luck to the designers 


eee 


@ BOOK MATCH ADVERTISING can some 
times be classified as having close relation 
ship to direct advertis.ng if wmterested in 
the subject, write to the Lion Match Com 
pany, Inc, 250 West 57 Street, New York 
19. N. Y. and ask for the new and forma 
tive manual titled Lion Sheds Some New 


MAIL ADVERTISING 








Tell it to Kimberly-Clark 


An idea exchange service for 
advertisers and buyers of printing 


Promotional pieces can 
also promote good will! 


Do you have an item of interest? 
Tell it to Kimberly-Clark! 


“Two” pages in color 


_ ' , < ’ 
propert t 0} 


for the price of one! 


Kimberly-Clark Corporation ses, scorn 


Kimbery Qual:ty Machine-Coated Printing Papers 
Clark 


Hifect’ Enamel Lithofect” Offset Enamel! Trufect Multifect” 

















i 


A Ve le, We rhe ad paper youll, “Tend! 


e 7 offices ahere dectstons count / 


COCKLETONE BOND 


Leaders in the werld of finance — nen whos 


judgment helps determine America’s investment im the 
future hnow the importance of selecting the proper 
letterhead paper to represent them. It is m the offices 
of such executives vu find Cockletone Bond today 
They have discovered m this paper net one but all 
the qualities they want —the firm “heavy” feel. lively 
\. crackle and snap, the rich shade of white to lend dignity 
ined HN pPresst¥ eness to ei DUSIness Messages 

You can obtain business printing on Hammermill papers 

wherever you see this shield on a print shop window. 


Let it be your assurance of quality printing. 


SEND THIS COUPON | 


Light on Book Match Advertising.’ Gives 
results of recent survey and highlights meth 
ods of effective use 


@ AMVETS NATIONAL HEADQUARTERS 
in Washington, D. C. notified us ‘reported 
last month'that they had discontinued the 
use of questionable punch boards for soliciting 
contributions. But good grief! we have 
just received sample of their latest effort 
which includes the mailing of an unordered 
necktie which the recipient is asked to “con 
tribute for” at a price of $1.2 The necktie 
or unordered merchandise stunt, ts just as 
bod a racket as the punch boards. We can't 
understand why a fine fellow like National 
Commander Harold Russell can let his name 
be used for such purpuses Who profits 
most—Amvets or the manufacturer of the tie? 


@ SCENTED PRINTING was mentioned last 
month when we talked about the Dow Chemi 
cal Company's house magazine printed with 
scented ink. Cleveland Letter Service, Inc 
740 West Superior Avenue, Cleveland 13 
Ohio issued this month a clever mailing 
concerning summer vacation time and their 
ability to handle emergency summertime 
work. The letter was saturated with a fresh 
pine tree aroma to make readers think about 
vacotions in the cool, quiet mountains A 
postscript apologized for not being able 
to figure out an aroma to denote vocations 
at the seashore 


@ PAPER SAMPLING BOOKS are pretty 
much the same, but Lee Trenholm of Provin 
cial Paper Limited, 388 University Avenue 
Toronto 2, Canada seems to have developed 
a new wrinkle. Has a series of sample port 
tolios each one devoted to one particular 
type of paper Three 8'> by 11 inch 
samples of each we.ght are stapled to the 
portfolio and perforated, so that sample 
swatches can be removed without damaging 
the portfolio Good idea' 


@ FOR A UNIQUE AND ATTRACTIVE 
CATALOG, write to Peter Bance of the Biggs 
Antique Company, 900 West Marshall Street 
Richmond 20, Virginia. This company manu 
tactures handmade, fine quality mahogany 
reproductions which are sold directly to the 
consumer through branch stores of the Biggs 
mail order department. The catalog and the 
mailing pieces promoting it are well-done 
and have an antique flavor 


_ 
eee 


@ 'F YOU ARE HOLDING old photoengray 
ings which have formerly been used in space 
advertisements or direct mail pieces, in hopes 
that the illustrations can be used again 


THE REPORTER 





you better check up with your printer Get 
him to explain the National Production 
Authority ruling ‘Order M-65 providing for 
the recovery of obsolete metal printing plates 
Your printer can sell the discarded plates 
for you 

— 


@ SOMEBODY SUGGESTED that THE RE 
PORTER should investigate and publish all 
the various rulings of the OPS which apply in 
ony way to the direct mail business. But since 
the majority of REPORTER readers are users 
t the mail and buyers of printing we 
think the simplest solution is for each one of 
you to keep in close contact with your printer 
and find out from him ‘if he understands 
what OPS regulations will affect you. The 
complicated rulings would make dull reading 
im this type of magazine 


@ PARTNERS IN WORLD AFFAIRS is the 
theme of a most beautiful booklet issued by 
Distillers Corporation—Seagrams  Lim.ted 
1430 Peel Street, Montreal 2, Canada. Tells 
about the relationship between Canada and 
the United States. The copy is reproduced 
trom the 1950 annual report of the company 
Gives useful information about the industrial 
and trade potentials of each country In 
cluded is a souvenir-type center spread re 
producing in full color the official emblems 
of both countries and the emblems of all the 
provinces and the states If you write to 
Samuel Bronfman, president you will 
probably be able to obtain a copy 


@ THE FOUR COLOR PRINTING PROCESS 
is explained so that a child could understand 
it in @ deluxe, brochure-type folder produced 
by the John P. Smith Company, Inc 195 
Platt Street, Rochester 14, N. Y The 
brochure describes the work of the John P 
Smith Company in producing the recently 
published book “Van Gogh One of the 
illustrations from the book is tipped onto 
the brochure. Six additional sheets are tipped 
under the original, each extended about 
one-half inch at the right-hand side. These 
additional sheets show the yellow, black, red 
and blue plates and the combinations which 
result in the final masterpiece. It is a mag 
nificent job and naturally a superlative pro 
motion piece for the Smith Company 


@ INFORMATIVE BOOKLETS about a com 
pany and its products or operations are be 
coming numerous. Non-selling in nature 

they are designed solely to inform stock 
holders or a portion of the public about the 
operations of a company. One of the best 
we hove seen in the current crop is the 
44-page, 8'2 by 11 inch booklet, with an 
aluminum foil laminated cover, produced by 


“No Correspondence Hangover‘ 
SINCE WE GOT OUR AUTO-TYPIST” 


lS 


AUTO-TYPIST certainly saved 
the day for me. Now | can get 
all the boss’ correspondence out 
on time —and no ‘after 5 


work for me, either! 


IT’S TRUE! Auto-typist breaks up your repeti 


tive correspondence bottleneck, cuts down your 


dictation costs, too wi its automatic solu 
tion t your routine writing problems 
Whether you have heavy loads of replies to get 
out every day « I your “paper work” is 
more modest oO lo it speedily, effi 


ciently, economically with Auto-typist 


/ Write at 
REE. OPCe for thi. 
ful booklet that Shows ve 


pist can do for y,,,, in 
You 


help 


puto-ty 
office. 


Y Wha» 


own 


a style and me 


AMERICAN AUTOMATIC TYPEWRITER COMPANY 
Dept 614 North Carpenter St., Chicago 22, II 


NAME 
COMPANY 
ADDRESS 


city 


ee eee ee ew ewww wny 


Se 








How Barnum Built 
A AAU DOLLAR BUSINES 


WITH 4 PENNY'S WORTH OF veers 


for every business use 


TENSION ENVELOPE Corp. 


puis Le « 
lhes Moines 14. lows 


yth 4 smpbell Sts.. Kansas City 8. Mo 
t 100 Representatives Selling Direct to t ser” 





CASE HISTORIES PROVE 
COLOR GETS RESULTS: 


An ffice Equipme npany—Blu 


Tension Envelope Corp. 
(Factory Nearest You), Dept. H3 

Send me my free copy of Envelope Economies 
Tension's periodic publication of suggestions anc 
ideas for making mail more effective 


Name 
Firm 





| 


HOW DIRECT MAIL FITS IN THE 
INDUSTRIAL ADVERTISING PICTURE 


by John D. Yeck, ) 





REPORTER'S NOTE: Most of y 
with John Yeck of Dayton. O 


articles have appeared often 


Here is an important talk 
the National Industrial Adve 


ion Conference held in the 
Hotel. New York. on June 


and keep tor reference 





Major Direct Mail 
Uses in Industry 


1. To help salesmen select “hot 
prospects.” 


< 








DUNHILL 
SPECIALS 


for quick clearance! 


| 100,000 | 


~ 


| 1,100,000 


3,000,000 


4. For “Sectional” markets 


w 


} 
The sé ; lists priced 


exceptionally low. 2 o the major advertising effort 
on known prospects 


Write, phone or wire 


f) lJ N l | || INTERNATIONAL 
LIST CO... Ine 


FIFTH AVE. N_ Y. 17, Plaza 3.0833 
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SALES LETTERS? 
Wouldn't YOU like to try a cou 


ple of my Test Sales Letters? 


5. To Sample the product 





Kindly write 


lames Henderson « Soerwood, O 





CATCH THE EYE 
3. For complicated selling problems 


“CATCHERS. In 


T m= 
6. As “assistant salesmen.” 
for quicker 


sales 
response 


Industrial List Bureau | 
ee as me es ee 


[T MAIL ADVERTISING 





= 


] As a “sales tool” for the 
advertising department itself 


typewriter on 
pupus 
“addressing mo 
alogs, et -size sheets 


make ony i 
TICKERS : “i multiple mail 
chine .ss 4 or more 
ings cat 
copies in one s\s. In pack 
60< at 


ite and 5 colors Also 


»s, Wh 
pares ators 


e for Avid duplic 


wae 
Write for estes 


. wi Co 
FREE Sample pecialty Prine 
Package eee ot 


DUPLISTICKERS 
ore made only by 





Does Anybody 
HATE Gravy? 


W 


D-R SPECIAL LIST BUREAU 


DIVISION of DICKIE-RAYMOND 
521 Fifth Avenue, New York 17 
80 Broad Street, Boston 10 


Member National Council of Wailing 
fist Brokers 














WHY PUBLISH 
A HOUSE MAGAZINE? 


by Hillary G Bailey, 





RTER'S NOTE 


asked 


ADVERTISING 








hed barrel 











The Red Barrel is a professional appearing 
job by any measurement It is now in 
volume 26 Size 6's” x 8's 32 pages 
June 1951 issue carries fine story by Kenneth 
Baker Horning of the University of Oklahoma 
n Cutting Correspondence Costs Write 
to Hillary G. Bailey, editor of The Red 
Barrel, if you haven't seen a copy 


Olle. 
ir’s in the cards io 
Greater Readership 
through 
Sparkling Offset Results 


wit? REMIN D PLASTIPLATES 


~ 

It’s your good fortune... Remington Rand Direct Image 
and Photographic Plastiplates will give you direct mail 
ilhantly “alive sales messages that fairly 
from the printed page, landing with strong im- 
pact on your prospects...at important savings to you! 
Plastiplates no-grain plastic surface makes them the 
nearest thing to stone lithography for direct mail use 
On each one of your printed pieces, Plastiplates assure 
faithful reproduction of every detail, capturing the 

whole of a line image...a/] the dots in a halftone 
Your printer, too, will appreciate Plastiplates, be- 

] 


cause they are so e to process, self-cleaning and 


easily filed for excellent re-runs! 


Make the PLASTIPLATE Press Test... TODAY! 


To convince yourself of Plastiplates’ superiority, 
make a FREE TRIAL...We will gladly furnish you 
your printer with 3 FREE PLASTIPLATES so you 

] t 


ompare results. Simply write, or use the con- 


it coupon 


PLASTIPLATES and PLASTI 


Business Machines and Supplies Division 

Room 2162, 315 Fourth Avenue, New York 10, New York 
DS ¢ 

My du 


I use « Paper Ribbon 
I 


Name 
Company 
Address 
City 





Clean, Sharp Headline 
Reproduction at 


YOUR FINGERTIPS 
Milly upppuypey 
the first 


low cost 


4 


e@ SOLID BLACK, NO TOUCHUP! 
@ PRINTS WON'T SMEAR or SMUDGE! 


@ NO WAITING FOR YOUR PROOFS! photo composing 
@ ELIMINATES COSTLY OPAQUING! 


@ FAST, EASY OPERATION! , 
@ TWELVE TYPE FACES AVAIL- machine 


ABLE, EACH IN TWO SIZES! 


DIRECT MAIL 
VOLUME 








As Your Mailing List Broker 
Here's wHAT GEORGE R. BRYANT wie v0 ror vou 


Her 


SHORT LETTER 


1) 
” 
ble 
\f 

lo 


YOU CAN REACH US AT GEORGE R. BRYANT COMPANY 
CHICAGO 75 East Wacke ve hicag ) ° STate 2.3686 
NEW YORK 595 Mad A ‘ New York 22 © MUrray H 8.2652 


+ | S) 











18 THE REPORTER OF DIRECT MAIL 





What Advertising 
Means to Me 


by Geraldine Lamm 





REPORTER'S NC 

nationa 

udent 

1g Federatio 
ble essay eached 
hurriedly issued by 
na Advertising C 
Raleigh Club really 
about besides 
reprint the messa 

Jimmy O'Neal 

gests that other adverti 
want to help Geraldine 
bitions This ambitious 
high-ranking student has 
s e she was five years 
te s the Methodist Orphanage High Schoo 
of Raleigh Her prize-winnin he 
$500 will help in her 
not enough 
thoughts and 
hely 
Letter Writ 





JULY 195! 








REPORTER'S NOTE: Eric Smith 


is President of Burroughs. In 


| 

| 

(direct mail agency) 935 South 

Valencia. Los Angeles 15. Cali | 

ID A | i | | fornia. Also Western Vice Presi | 


dent of the Direct Mail Advertising 
Association. Several months ago 
he started a unique monthly four 
page Idea Letter for direct mail users in his 
area We liked it With his permission. we cre 
digesting his four page digest into a two page 


feature for The Reporter A teature we hope to 





run often How do you like it? 





by Eric Smith 


Jonah and de whale. When you get to feeling down in the mouth about 
your business -- narrowing profit margins, shortages, and the high 
sounding government expressions that mean "You can't have it" or "You 
better not try it" - don't get down in the mouth ... remember Jonah ... 
he came out all right. 





pase ast 


porsiclans 





T sences sunt gers Sudden Impression ... Wegge-Pelton, a Dodge- 
s . Plymouth dealer, wanted to boom business in 

February, a@ low, and short, business month. 
The budget was limited so we developed a 
series of color cartoon postal cards. Each 
customer received 4 different cards during 
the month. Mailings were made at 6-day in- 
tervals. Each card sold a different service. 
No specials were offered ... just quality 
workmanship and service. Results ... business 
boomed. The point is that it is not possible 
to promote your customers too much. 








Speak Well of Your Enemies ... you made ‘em ... Old 
sustomers sometimes get mad and take their business 
to your competitors. This is a lion's share of 
your business. You can make irate customers docile 
as a lamb again when you give them a chance to air 
neir gripes. Here's a Burroughs special for get- 
customers to air their troubles to you. 




















Door Opener ... Clary Multiplier Corporation 
has a golden key to open the door to busy 
business men ... it's a booklet called "Time, 
People and Equipment." This is a well thought 
out and well written booklet offering helpful 
ideas for overcoming office problems. It was 
offered to their select list of national 
account prospects through a personal letter 
that was completely non-commercial. 








The booklet was a gem of business wisdom. The 








letter making the free offer was sincere and 
personal. The booklets are mailed and followed 
several days later by a sales representative of Clary. What was offered 
as a business service by Clary was taken seriously by prospects and they 
not only asked for additional copies of "Time, People and Equipment" to 
distribute throughout their organizations, but they bought Clary Adding 


Machines, too. 








Be an elephant ... particularly with your 
customers. Never forget your customers and 
never let your customers forget you. This is 
important in today's market when sub-standard 
producers are sniping at and selling your 
customers merchandise that may be in short 
supply. Here's how the Broadway-Hollywood 
keeps customers. 





Cordially, 











P.S. Here's a bellringer idea ... just saw the light reading 
this idea letter over. You could use a letter similar to this 
idea letter in your business. Call it a sales stimulator, use 
it as a sales booster to your own sales force; your jobber's 
salesmen or your retail outlets. Give ‘em sales ideas and 
information so they'll want to work harder to see more of your 
product, to make more money for themselves ... the result of 
the result would be that they would make more money for you, 
too! 











better 
production 
brings 

better results 


There's a best way to produce 
direct mail 

MASA members study the best 
most effective. ways of produc 
tion: support research and fact 
finding: share knowledge of im 
proved methods. Their object is 
better results for you. When you 
try to “save” money with “cheap”~ 
production you tamper with re 
sults 

To check the effectiveness of your 
production source . . 


Always say. “Are you MASA?’ 


‘A 


Mail Advertising 
Service Association 


e 


Avenu 
KAi-} . 
Michigan 


MASA 











VISITING CANADA? 


* Give us forty eight hours and we 
will ustom tailor a suit, topcoot 
vere at 
The finest mills of England produce 
th 


| garments tailored on the prem 


nt premium American money 
# downtown Toront 
rd 
‘ $ to $13 
SKITCH CLOTHES LIMITED 


Church St Toronto, Canado 


a 
ONOMATOLOGISTS 


THE POSTAL 
SITUATION ... 


ADVERTISING 











116 WEST CLINTON AVE 


By AIR MAIL RAYMOND LUFKIN TENAFLY, NEW JERSEY 

















\ 


GET THIS... FOR SURE 


WHAT... 
NO TELEVISION? 





. 


LNCORPORATED 


SINCE 1877 





460 W. 34th ST., N. Y. C. 
LONGACRE 4-2640 
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OVER 4,000 
MAIL ORDER 
MARKETS 
you NEW 


ORDER CUSTOMERS IN 
VOLUME 


MAIL 


custom prepared 


MOSELY 


SELECTIVE LIST SERVICE 


COmmonwealth 6.338 
MOSELY Selective MAIL ORDER Markets 
bring 


ORDER 
IN VOLUME 


NEW MAIL CUSTOMERS 











"FA STER ad essing without 


Machines, Sten 


= 
s or Flates 


on asain 
aoe eae 


' 
* 


FASTER Duplicating for 
MAILING LISTS, FOLLOW-UPS with 


ey 1/1. 
Bia rcseres 


ARBO.SNAP 


s4 


IDEA OF THE MONTH 


A FRANK 


Ne ‘. “THANK YOU” 


HOW 
TO WRITE BETTER 


THE REPORTER OF 


DIRECT MAIL ADVERTISING 





CORRECTING YOUR 
MAILING LIST 


. . ° AIR MAIL 
Specialists in *" **" 
————* MERCHANDISE 
POSTAGE SAVER 


ange orcs SYSTEMS 
———+ PACKING LIST 


Outstanding Service—— ‘vst omer sees 


COIN 
= =; 7 


THE HOUSE OF ENVELOPES AND ENVELOPE IDEAS! 
if you'd like to receive our brisk little publication 
POSTMARK you hove only to request it. Please use 
the coupon below 


AROEN CiTy 
Enwves.ore Co. 


3001 N. ROCKWELL ST. 
CHICAGO 18, ILLINOIS 
Phone COrnelio 7-3600 

eon “THE POSTMARK" mo I 


©, 3001 N. Rockwell 


CAT CROSSED 
THE STREET 


GOOD 
GADGET LETTER 


WRITE FOR THIS 





Thru the mails and inte the money . 


BOOKBUYERS LISTS, INC., 363 BROADWAY, NEW YORK 13, N.Y.- WORTH 4-587] 
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WARNING 


FISHING POX 


VERY CONTAGIOUS TO ADULT MALES 


SYMPTOMS - 





We found this clever box display in June 1951 issue of The Shel-Bee News, h. m 
of The Shelby Salesbook Company. Shelby. Ohio. Editor Walter R. Lendy com 
mented Knowing that the Fishing Pox epidemic is rapidly spreading. we publish 
this warning sign. Anyone having any of the symptoms mentioned should heed 
this warning and follow recommended treatment 


REVIVING 
INACTIVE ACCOUNTS 


ANOTHER DEARLESS 
CRUSADER 


( 


Take My Word for It 


ADVERTISING 





IT’S A LONG, LONG TIME 
FROM MAY TILL SEPTEMBER 


JULY 











MEDICAL 
ADDRESSING 
SERVICE 


We maintain a complete mailing 
list of all practicing physicians 
arranged by states and cities and 
by specialty groups. Addressing 
charges are low. 100°, post office 
delivery is guaranteed on mail 
ings made from our list. Orders 
are handled within a few days. 
Write for detailed counts and 
prices. 


* Accuracy guaranteed 

® Low cost addressing 

*® Write for counts and prices 
® 72-hour service 


* Clean address imprints 


Fisher-Stevens Service 


345 Hudson Street 
New York 14, N. Y. 


Inc. 








FOR MORE SALES 
THROUGH THE MAILS 
Use SAWDON ORDER-VELOPES 
ond COMBINE-FORMS 
These Combination Order Forms 
and Return Envelopes Will 
Increase Your Mail Orders 


Write for Specimens [sed by 
Leading Mail Order Companies 


THE SAWDON COMPANY, INC. 
484 Lexington Ave. New York 17, N.Y 
that 


fetch 
orders 


Industrial List Bureau! 
45 Astor Place, New York 3, N.Y.) 





SALES LETTERS? 
Wouldn't YOU like to try a cou 
ple of my “Test” Sales Letters? 

Kindly write 
James Henderson + Sherwood, O 








ADDRESSING Service 
Offers: => ° 


M. VICTOR 











SELLING SELLING... 
INSTEAD OF CLOTHES 








Youke On our WAILING 


PaYmeN rs 








THE BIGGEST 
BARGAIN 
IN THE WORLD 











HOLMES COMPANY 





1 letter a day ll words saved 
500 letters a day — 5,500 words saved 
250 days a year —* 825,000 words saved 


825,000 words would fill more than 


100 PAGES OF THE NEW YORK TIMES— 


solid type-no headings-no pictures 


PROBLEM | Vew York Times 
IN SAVING TIME | 


AND CUTTING COSTS 


HOW TO WRITE 
ADVERTISING 


Find a WRITER 
a gal or a man maybe he is 
in your organization, now 


PERFECT ANSWER 
TO A COMPLAINT 








REPORTER'S NOTE We tound the advice 
given above in the June. 1951 issue of the 
slways good “The Notebook of a Printer 
h.m. of The Seyler-Nau Company. 400 Pike 
Street. Cincinnati 2. Ohio Isn't it the truth 
The MOST IMPORTANT job in any company is 
at the desk of the fellow who puts the hopes 
and dreams of the seller into WORDS 

for pub >nsumption But the important 
o>b is often neglected. ignored or depreciated 


top management 


DIRECT ADVERTISING 
TO EMPLOYEES 


HAIL 
TO THE COUNTRY 


- 1] 





MIDLAND Fire ASUPELY Ce. 


PING MATERIA 


arage 


: as ; } 
Qc EOD ae 











John Walsh, Jr.. vice-president of Midland Pipe & Supply Company. Chicago, used 


Father's Day theme as a device for saying hello. . without any desire for a 
percentage of return. Unusual approach made a hit with purchasing agents. 


THE REPORTER OF DIRECT MAIL ADVERTISING 








CLASSIFIED 


ADVERTISING 











ADDRESSING 


ADDRESSING TRADE 
M. Victor—Addressing for the Trade 





UL. 3-3800 
ADVERTISING AGENCIES 








FOR SALE 





FOR SALE 





FULL COLOR PRINTS 





HELP WANTED 


REPORTER'S NOTE Thanks. Archie Hirst 
and thanks to all of you who wrote and 
labelled our move to the country as wise 
uding Charlie Morris Reinhold 
Brettner McGraw-Hi 


in 
Gould and Larry 
who sent such gorgeous flowers Required 
a week or two for a of us to get a ustomed 


to the strange. fresh air 








HOUSE ORGANS 


THE CRIER ADVERTISING SERVICE 
1836 Euclid Ave 


Cleveland 15. Ohio 





MAILING LIST CARDS 





MAILING LISTS 





MULTIGRAPHING SUPPLIES 


WHY DO THEY DO IT? 





OFFSET CUTOUTS 


naeles alif 





l¢ BARGAIN MAILERS 





~ RESEARCH 


SALESMEN WANTED 


‘SITUATION WANTED—MALE 

















INDUSTRIAL LIST BUREAU 
45 Astor Place, New York 3, N.Y 








willa 
MADDERN, 


INC 


Chorter Member 


National Council of Marling List Brokers 











SALES LETTERS? 
Wouldn't YOU like to try a cou 
ple of my lest Sales Letters? 
Kindly write 


‘5 


James Henderson - Sherwood, C 








ANOTHER LIST 
CLEANING IDEA 


A HOAX SUGGESTION 


A FIFTY PERCENTER 


NOTHING TO SAY 


THE REPORTER OF 








BKITISH A FLRKOPEAN LIsts & CAMPAIGNS 
, 9 


DIRECT MAIL DIRECTORY 


LISTINGS ONE LINE PER ISSUE. $10.00 PER YEAR 





ADDRESSING MAILING Lists Krokers 


ADDER ESSING TRADE 


ADVERTISING AGENCY 
‘ 


ADVERTISING ART 
MAILING LISTS —Cor & Owners 


AL TOMATIC INSERTING 


AL TOMATIC TYPEWRITERS 


AL TOMATIC TYPEWRITING 


MATCHED eTATIONERY 
b & 


MESSENGER SEKVICE 


COLLATING MACHINE 
VETERED MAIL BQUIPMENT 


COPYWRITER (Pree Lance MIC KOPILMING 


MIMEOGKAPHING 
DIKECT MAIL AGENCIES 
a OFESET PRINTING 


PAPER MANCEACTURERS 


EXMVELOPES 


‘ 
PHOTO ENGRAVERS 
_ ith 
PHOTOGKAPHS 
PLATES A&A STENCILS 
POSTCARDS 
PRKINTERS A LITHOGRKAPHERS 


ENVELOPE SPECIALTIES 


HOUSE ORGANS PRINTING FQUIPMENT 


IMPRINTERS “ALES LITERATURE 


WAL 


QUANTITY PHOTOGRAPHS 


KEBLILT MAIL ROOM MACHINES 


LABEL PASTERS 


SEALING MACHINES 


LETTER GADGETS STAPLING MACHINE 


STENCIL CUTTING & ADDRESSING 
MAIL ADDRESSING STICKERS ‘ 1 ‘ 


TK ADS VssocraTions 
ADVERTISING SERVICES (Lettershops ° 
New York 


4 
TYFKS 


TVPR FACKS 


TYPEWRITERS 
1 t h Aver 








SHORT NOTES 
DEPARTMENT 


Reynolds Metals Company, 2000 South Ninth 
Street, Louisville |, Kentucky. Gives a com 
plete word and picture story of growth and 
perations if you would like to see how 
such a job can be handled in a high-class 
monner, write to our old friend David F 
Beard, who used to be a mail order expert 
but wh is now director of advertising for 
Reynolds Metals) Dave must have had a 
hard time keeping away from the punch 
selling lines, but he has made the switch 
trom high to low pressure very nicely 


@ CONGRATULATIONS TO DONALD 
BRICE 


Corporation 42 


advertising manager of Dictaphone 
Lexington Avenue, New 
York 17, NY for a new twist im 
A new 8-page 
Positive 


ce recording advertising 
8 by |! inch booklet is titled 
Proved He!p for the Busiest Man in Town 
it is slanted toward doctors and shows them 
how they will have more time for the prac 
tice t thei profession, or more time for 
elaxation, if they use the Dictaphone in 
the way described by this mailing piece 
ncidentally, we learned that Donald dictated 
the copy for all eight pages into his Time 
Master at home in a few hours. He made 
very few changes after the recording had 
been transcribed This reporter has often 
wondered why advertising managers and ad 
vertising copywr.ters seem so reluctant ¢ 
use the dictating system. It is so darn easy 
nce you get on to it and the copy 

unds reads’ better More conversational 
Sometimes it may get a little corny or to 
unpolished but it ws readable We will 
stick our meck out by telling you that nearly 

erything that appears in THE REPORTER 
except articles or “lifts ws dictated Very 
few changes to typed manuscript Comma 
hounds and grommar sharks please skip this 
n 


tem No wisecracks, please’ 


eee 


@ THE SPEAKER'S BUREAU of the Direct 
Mail Advertising Association recently pre 


nch pocket folder to 


pored a novel 3 by 

arry imformation about the work of the 
mmittee and about the speakers Inside 

foider can be placed individual slips 

h slp showing picture of a speaker and 
biography of him or her Slips can be 

changed in answering inquiries from different 
tions of the untry from the angle 

f American 


Can Compony furnished the brains behind 


* availability Vince Assclone 
project 
— 


eee 


@ WORTH GETTING if you can get it 
is the “Answer B 


Executives Pr 


k for Sales and Advertising 
ed by Dickie Raymond 


duc 
80 Broad Street, Boston | Massachusetts 


Twenty pages, 8'» by 11 size Part of book 
describes how Direct Advertising can be put 
to work in a divided economy. Other sec 
trons show how Dickie-Raymond is doing it 
for clents. It should contribute to a better 


understanding of the meduwm 


@ VIOLA NOBLE, who has been mentioned 
@ number of times in The Reporter and who 
is advertising manager of Clarke's Apparel 
Store in Tulsa, Oklahoma, was the subject 
of a feature article in the May 3, 195! 
edition of Women's Wear Daily 
fine picture of how she has operated in such 


Paints a 


@ woy as to give Clarke's a nation-wide 
reputation for merchandising 
Also good coverage of Clarke's consistent 


use of direct mail 


progressive 


eee 


@ THE DEFENSE EFFORT is getting more 
attention in house magazines. The ed.tor of 
Stokes News,” bi-monthly him. of the F. J 
Stokes Machine Company, Philadelphia 20 
Pennsylvania recently devoted ao special issue 
to the job of telling 14,00 
production is being diverted 
The issue 


customers and 
prospects how 
into defense production projects 
gives a complete miniature tour through the 
Stokes organization 

Note te Stokes News” Editor and all 
ther editors: For pete’s sake’ please 


put your complete address in your house 
magazine, on your envelopes and all other 
literature Philadephia is a big town 
Under new postal regulations postal clerks 
are not required to furnish any directory 
service No matter how big you are, you 
should include your complete name, address 
and zone, so that people can reach you 
quickly by mail without any post office 
Gelay 


@ PRINTED MATERIAL from Pinehurst 
North Carolina hotels will have a new look 
n the neor future The Carolina and the 
Hol'y Inn 

mmissioned William Metzig to 


yperated by Pinehurst, Inc. have 
redesign 
all of thew printed material including 
booklets. etc Mr 
Metzig’'s career was reported in the Septem 
ber, 195 REPORTER He was a noted 
lithographer and designer in Germany, and 


etterheads, envelopes 


after moving to this country in 1939, he 
has been responsible for some of the most 
utstanding letterhead designs on the Ameri 
THE REPORTER letter 
head happens to be one of his minor achieve 


an business scene 


ments 


@ CARL HILLMAN has retired from his 
direct mail post at the Curtis Publishing Co 
Philadelphia. On June Ist he rounded out 
32 years of valuable service to the company 
and now is taking a well earned rest 

Carl made many notable contributions to 
direct mail techniques and raised the stature 
t the medwm in the magazine publishing 


Perhaps some of his old friends 
His address 
Havertown, Pa 


industry 
will want to drop a line to him 
is: 124 Campbell Avenue 
The new manager of direct mail at Curtis 
is Lucion W. Burnett, who was brought up 
by Carl's own hand 

—_ 


@ HOMER J BUCKLEY, first president and 
one of the founders of the Direct Mail 
Advertising Association, was given an honor 
ary degree of Doctor of Laws by Loyola 
University of Chicago, Illinois at the com 
mencement exercises on June 13, 1951 

in recognition of his contribution to the 
community and his services to the University 

Homer deserves all the honors than can be 
heaped on his head 


@ FOR GIRLS ONLY is the name of oa 
24-page, 5 by inch booklet designed by 
Pilsbury Publishers, Inc, 10 West 33 Street 
New York |, N. Y 
Merchant tells us he is merchandising bulk 


President Lawrence 


copies by mai! at a low per-copy rote for 
quantity orders Space for imprinting is 
provided on inside front and back cover 
Large illustrations and short copy on each 
page kids about different types of girls found 
m most business offices If you think you 
could use the idea, write to Mr. Merchant 
for a sample 


@ A NEW NEWS BULLETIN has been 
started by Charles Van Cott, 37 West Third 
Street, New York II, N. Y it ws called 
The American Way 


twice monthly for labor-management under 


It wil be publishcd 
standing. It debunks Commun.sm and pro 
motes the rights and duties cf tice Amer 
canism You can get a samp'e copy and 
full details by writing to Mr. Van Cott 


eee 


@ WE LIKED THE TRICKY 
folder issued by Hugo Wagenseil G Asso 
ciotes, Talbott Building, Dayton 2, Ohio 
Folder designed to put over the story that 
in the 7th Annual Advertising Art Exhibit 

sponsored by the Art Center of Dayton 
individual 
awards, bringing their total in the past five 
Good work! 


attractive 


this agency won eleven 


yeors up to thirty-five awards 


eee 


@ THIS CONCLUDES the first issue of 
THE REPORTER edited and written in our 
new “country” location. We urge all readers 
to change our address on their mailing lists 
We want to get all your house magazines 
mailing pieces, sales letters whatever 
you mail for promoting business. Your card 
or stencil should now read: Henry Hoke 
Editor, The Reporter of Direct Mail Advertis 
ng, 53'2 Hilton Ave Garden City, New 
York. You ca if you like’ The 
postmen firemen, etc 


skip the 
police know us by 


now So your mail won't get lost 





d. h. ahrend—a complete direct mail service for nearly 60 years 


and you'll “discover an experienced 
organization A AAMHREND - where you get 


every /direct mail facility you need! 


catalogs 
cash-register copy 
sales-minded art 
letterpress printing 
offset lithography 
sales letters 
brochures 
dealer aids 
list selection 


mailing For better direct mail results, use Ahrend. Our clients have won 
33 national awards based on results in the past five years alone. 
Our merchandising analysts and creative staff will advise you 
or plan your complete campaign. You'll save time—-you'll save 
money — you will be way ahead with Ahrend — the house of 


creative thinkers and experienced craftsmen. 


58 YEARS EXPERIENCE SERVING DIVERSIFIED INDUSTRIES WELL 


visit us when you're in New York— we're three blocks east of grand central 





EASY ON THE PRESS...EASY ON THE EYES 
Countess. 


IN NATIONAL 


TICONDEROGA TEXT 


you need a match, specify Ticonderoga Text 

match envelopes and coverweight in 7 watermarked 
colors plus cream and Brite White, laid or wove, plain or 
deckle-edged. You'll get truly distinctive appearance in 
brochures, book jackets, programs, menus, announcements, 
etc at surpris ngly low cost. Versatile Ticonderoga 
Text easy On any press... offset, letterpress or gravure, 


International Paper Company, New York 17, N. Y. 


my 
WN, 


INTERNATIONAL PAPERS 


for printing and converting 





